Say No to ‘Regional’

In a country that has a rich and diverse content landscape, the word
“ Regional” has an unmistakable ring of condescension subliminally

cueing a hierarchical relationship
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By Our Insights Desk

Summary

e With language boundaries being progressively broken down in the Indian theatrical
and streaming space, the Indian entertainment industry needs to be more mindful
of the nomenclature they use for content across different languages

e In July 2022, Ormax Media stopped using the word “Regional” in any of our report
or communication, to give different languages an equal stature in our work

e We have shifted to a more neutral, prejudice-free word, i.e., “Language”

In July this year, we decided to completely stop the usage of the word “Regional” in any of

our work, ranging from reports, social media messaging, media communication, etc. The



usage of “Regional", to describe all non-Hindi Indian content, has, for many years, created
a false binary, resulting in an inaccurate description of the Indian entertainment industry.
In a country that has a rich and diverse content landscape, the word “Regional” has an
unmistakable ring of condescension, subliminally cueing a hierarchical relationship
between content from various language markets. With the language barriers and
boundaries being broken, especially in the theatrical and streaming categories, there
cannot be a better time to relinquish the usage of a dated word, and move to more inclusive

nomenclature.

We have shifted our usage to “Language” instead. The termis neutral, and free of prejudice.
The response to our social media post below, from July 18, has been heartwarming, with
several stakeholders from Tamil, Telugu, Kannada, Malayalam, Bengali, Marathi, Punjabi
and other industries wholeheartedly welcoming the move. We hope it motivates several
others in the Indian Media & Entertainment industry to relook at the use of the term
“Regional”.
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The last two years have seen & progressive breaking down of kanguage boundaries in the Indian
theatrical and streaming space. The pandemic has propelied cross-language consumption of content, via
dubbing and subtitling aptions. While dubbed films from the South Indian language industries have
been watched on Hindi movie channels for several years now, that trend was restricted to a certain
section of the audience, and to the genres of action and action comedy films. But with the arrival of
streamers, content is traveling across languages in multiple genres and formats.

Over the last two decades, the word “Regional® has often been used to describe all Indian languages
except Hindi, leading to phrases like regional content, regional languages, regional audience, regional
market, etc. In view of our current audience understanding, we belisve that the word “Ragional” is not
an sccurate reflection of the reality of the Indian video entertainment space, especially theatrical and
streams ng.

The geographical boundaries that the word “Regional” impBcitly assumes are no longer impartant.
Hence, with immediate effect, we have decided to consciously stop using the word “Regional” in any of
our work, ranging from cur reports, social media media ¢ ion, etc. We will shift
our usage to "Language®, which is a moare accurate descriptor in the current scenario.
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https://twitter.com/OrmaxMedia/status/1548931150667816962?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1548931150667816962%7Ctwgr%5E3d449aed3ecaa7d8510c75a9f308a616c109213a%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.ormaxmedia.com%2Finsights%2Fstories%2Fsay-no-to-regional.html
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