
  
  

 

 

 

 

  

 

 

 

 

Sizing the cinema: How big is India’s theatre-going 

population? 

The 2023 edition of our report Sizing The Cinema estimate the 

change in India’s theatrical universe vis-à-vis pre-pandemic times  
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Summary 

• India’s theatrical universe has shrunk by 16.3% compared to pre-pandemic, and 

now stands at 122.0 Million individuals compared to 145.7 Million pre-pandemic 

• Hindi language has seen a sizeable drop, of 22%, having lost 15.9 Million audiences 

over the pandemic period 

• The South languages, in contrast, have managed to hold on to their respective 

audience bases much better, with marginal drops in Telugu and Malayalam, no 

change in Tamil, and a sharp 25& growth in the Kannada universe 

• At 122.0 Million, only 8.6 of India visited a theatre at least once in 2022, down from 

10.5% pre-pandemic 

 



 

Data for the first edition of Sizing The Cinema, our research report to size India's theatre-

going universe (defined as those who watched at least one movie in a theatre in the last 12 

months), was collected in Jan-Mar 2020, coincidentally just before the onset of the 

pandemic (details here). After nearly two years of disruption, theatrical business found its 

footing again in 2022 (see our annual box office report). In Jan 2023, we conducted the 

second round of the Sizing The Cinema research, this time with an even-bigger sample size 

of 15,000 respondents across India (compared to 5,600 in the pre-pandemic report), to 

understand the changes in the universe. 

 

Unlike the 2020 report, the full version of the 2023 report is available by paid subscription. 

You can email us at report@ormaxworld.com for details. Here are some highlights: 

 

India's theatrical universe shrunk by 16.3% compared to pre-pandemic, and now stands 

at 122.0 Million individuals, compared to 145.7 Million pre-pandemic. This drop is not 

entirely surprising, given that the medium faced severe disruption during the pandemic, 

more than any other medium. With ticket prices going up, the drop in footfalls, as seen in 

the annual box office report linked above, from 2019 to 2022, is less severe at 13.4%. 2022 

generated 892.2 Million footfalls in India, which means that an average member of India's 

theatre-going universe watched 7.3 films in a theatre in 2022. These numbers are across 

languages, with an average Indian theatre-goer watching films in 1.5 languages in 2022. 

 

Interestingly, the drop in India's theatrical universe varies significantly by language. The 

table below summarises this: 

 

https://ormaxmedia.com/insights/stories/back-to-the-theatres-and-a-potential-audience-of-146-million.html
https://ormaxmedia.com/insights/stories/10k-crore-return-of-the-box-office.html
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Hindi language has seen a sizeable drop, of 22%, having lost 15.9 Million audiences over the 

pandemic period. The South languages, in contrast, have managed to hold on to their 

respective audience bases much better, with marginal drops in Telugu and Malayalam, no 

change in Tamil, and a sharp 25% growth in the Kannada universe. 

 

At 122.0 Million, only 8.6% of India visited a theatre at least once in the previous year (2022 

in this case), down from 10.5% pre-pandemic. In either case, theatrical penetration in India 

is low. India's theatrical universe is roughly similar in size to India's SVOD universe, but only 

about a quarter of India's overall OTT (SVOD+AVOD) universe (see highlights from our OTT 

sizing report for comparison). 

 

2023 has started off on a good note with Pathaan. We will continue to track all aspects of 

the Indian box office market over the course of this year. Watch this space for more updates. 
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